




QUESTIONS?
Contact Jennette Keiser at 202.638.5555 or 
jennette@segd.org. Visit www.segd.org to view 
previous winners and learn more about SEGD, 
membership, and the Design Awards.

JOIN SEGD NOW...AND SAVE!
Join when you submit your entries and pay lower 
entry fees! Simply include the membership fee with 
your payment. For more details on membership or 
benefi ts, call 202.638.5555 or visit www.segd.org, 
where you can become a member online.

JANUARY 30, 2009
DEADLINE FOR ENTRIES

FEBRUARY 13, 2009
DEADLINE FOR LATE ENTRIES

Sponsored by Alpolic Materials

CALL 
FOR
ENTRIES

SOCIETY FOR ENVIRONMENTAL GRAPHIC DESIGN

2009 DESIGN AWARDS PROGRAM
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91SEGD INVITES YOU TO SUBMIT YOUR BEST WORK!

Dynamic Environments
- media façades
- interactive architecture
- media-based exhibitions
- digital billboards
- electronic public art

Offi ce/Workplace
- offi ce buildings 
- business parks 
- mixed-use centers 
- industrial & manufacturing buildings 
- convention & conference centers 

Leisure/Entertainment 
- walking & biking trails
- recreation centers
- theme parks & amusement centers 
- arenas & stadiums  
- theaters, concert halls, & cinemas  
- amphitheaters & performance venues 
- hotels, lodges, & resorts 
- restaurants
- spas & fi tness centers 
- parks & gardens 
- cruise ships
- marinas
- golf courses 

Educational/Institutional
- health care facilities
- libraries
- schools
- college campuses 
- government facilities 

Transportation
- airports
- ports
- inter-city rail
- bus
- subway, commuter, rapid, & light rail 
- highways, parkways, & roadways
- parking facilities

Retail/Commercial
- service businesses
- retail malls 
- storefronts & interiors 
- food courts 
- retail carts 
- showrooms
- outdoor advertising

Residential
 - apartments
 - condominiums
 - residential developments 
 - retirement centers 
 - dormitories

Urban/Cityscape 
 - cities
 - mixed-use complexes
 - downtowns
 - neighborhoods
 - wayfi nding systems 
 - streetscapes

Exhibition Design/Museum 
 - museums
 - zoos
 - interpretive exhibits 

Trade Shows/Events/Temporary
 - expositions
 - pavilions
 - athletic events
 - festivals

Master Plans/Planning/Research
 - conceptual ideas
 - research, evaluation, &   
    recommendation
 - sign, identity, branding   
   standards & programs

Miscellaneous
 - signage
 - architectural graphics
 - placemaking
 - identity programs
 - public art
 - donor recognition programs
 - maps & interpretive diagrams
 - symbol & pictogram systems
 - sign codes 
 - gateways/landmarks

Student Projects

2009 AWARDS JURY
CHAIR

PETER DIXON/PROPHET   Peter Dixon is senior partner and creative director of 
Prophet, bringing clients a unique blend of perspectives as architect and brand 
specialist. His award-winning programs span building design, retail concepts, and 
merchandising systems; clients include BMW, Citibank, Chrysler, IBM, Microsoft, 
Sprint, and Samsung. Previously, he helped lead the consulting team on Wal-Mart’s 
new brand strategy, was instrumental in designing Nissan Motors’ new dealership 



PROJECT ENTRY FORM
(one per project; attach extra pages if necessary)

CONTACT INFORMATION

NAME 

FIRM

ADDRESS 

CITY                         

STATE/PROV       

ZIP/POSTAL CODE           

COUNTRY 

PHONE                 

      

FAX       

EMAIL 

PROJECT INFORMATION

PERSON OR FIRM TO BE LISTED AS WINNER

PROJECT NAME

PROJECT LOCATION

DESIGN FIRM

PRINCIPAL IN CHARGE 

DESIGN TEAM 

CLIENT

INSTALLATION DATE

FABRICATION & INSTALLATION BUDGET

FABRICATORS 

CONSULTANTS (ARCHITECTURE, LIGHTING, ETC.)

PHOTOGRAPHER

■ Doing a lot with a little? check here 

SEGD is the global community for people who work 
at the intersection of communication design and the built environment.

2009 DESIGN AWARDS PROGRAM
    Winners receive color coverage in segdDESIGN magazine, and on the SEGD website.

WHO SHOULD ENTER?
 - environmental graphic designers    
  - industrial designers
 - graphic artists           
 - architects
 - landscape architects     
  - exhibit designers
 - interior designers      
 - fabricators
 - clients            
 - students

WHAT IS ELIGIBLE?
 - Projects entered must have been completed between 1.1.06 and 12.31.08.
 - This program is open to both members and non-members of SEGD.
 - Projects entered must demonstrate the use of graphic design elements 

(including but not limited to typography, symbols, pictograms, 
diagrams, color-coding, etc.) in the design solution and must focus on 
the communication of information, identity, or image in the designed 
environment.

 - Projects entered in previous years may be entered again if they did not win 
an award; contact SEGD for information on resubmitting a project.

 - There is no limit on the number of projects that can be entered by an 
individual or fi rm.

 - Jurors and their fi rms are not eligible to enter.
 - Student work is defi ned as work done in 2007 or 2008 by full-time students 

enrolled in a recognized design program.

DOING A LOT WITH A LITTLE?
Special recognition may be given to projects developed under low budgets. 
Check the box on the Project Entry Form if applying for this recognition and use 
the Project Description to clearly explain the fi nancial constraints of the project. 

HOW ARE ENTRIES JUDGED? 
Winners will be determined based on the overall quality of the entries 
submitted. Individual jurors may award a Jury Award to a project they believe 
deserves special recognition.

WHAT IF YOU WIN? 
 - Winning projects will be featured in segdDESIGN magazine, the color 

publication of SEGD, and on www.segd.org. 
 - Winners must attend the awards ceremony at the 2009 SEGD Annual 

Conference + Expo, May 27-30 in San Diego.

HOW DO YOU ENTER?

For each project, submit the following materials, all in one package:

1 Signed project entry form 

2 Project description: 500 words or less, containing no reference to 
designer or design fi rm by name. Describe the project in terms of:

 - environmental graphic design aspects
 - design challenge
 - design intent
 - scope of work
 - budget and schedule 
 - accessibility issues
 - why the project is unique
 - clear intent to communicate
 - informational graphic elements
 - innovation in design and materials
 - needs of the client and user 
 - constraints and opportunities
 - green design considerations
 
3 Visual materials

 Installed projects:
 - Up to eight digital images on CD or DVD (8-1/2" x 11" or larger, 300   

 dpi, RGB, save as high-quality jpg); a combination of micro and macro  
 views is encouraged

 - Corresponding color prints or copies of the images, no larger than 
  8 1/2" x 11"
 - Up to 25 words describing each image
 - Video (provided on CD or DVD), up to three minutes in length (optional)

 Unbuilt projects, research materials, and master plans: 
 - Documents, sketches, presentation materials, and other relevant   

 materials
 - Video (provided on CD or DVD), up to three minutes in length (optional)

4 Payment
 Entries must be received at SEGD no later than 5:00 p.m. EST, on 
 January 30, 2009. Late entries must be received no later than 5:00 p.m
 EST, on February 13, 2009 and will incur a late fee of $40 per project. 
 No entries will be accepted after February 13, 2009.

SEND COMPLETE ENTRIES TO:
SEGD 2009 Design Awards Program   
1000 Vermont Avenue, NW
Suite 400
Washington, DC 20005
202.638.5555

CHECK THE CATEGORY THAT BEST DESCRIBES YOUR ENTRY

■ signage/wayfi nding

■ placemaking

■ exhibits/interpretive projects

■ donor recognition

■ research/planning/master plans

■ concept/unbuilt

■ student work

■ miscellaneous

ENTRY FEE

QUANTITY MEMBER  NON-MEMBER

1-3 projects $110 per project $220 per project 
4+ projects $90 per project $180 per project
student rate $30 per project $45 per project

JOIN SEGD NOW AND SAVE!

TYPE  USA CAN INT’L

professional $305 $315 $340
associate* $190 $210 $230
student $50 $70 $90

*graduate within last three years

ENTRY FEE

LATE FEE ($40 PER PROJECT)

MEMBERSHIP FEE

     

TOTAL

PAYMENT

■  Check to SEGD, payable in U.S. funds

■  Visa    ■ Mastercard   ■ American Express

NAME OF CARDHOLDER

CARD NUMBER

EXPIRATION DATE                    SECURITY CODE

SIGNATURE

By signing this form,  I acknowledge that the information on the project entry 
form is true and correct; I agree to abide by the decision of the jury; I give 
SEGD the right to use and reproduce visual materials for educational purposes, 
promotion of the SEGD Design Awards, SEGD, and the profession; I understand 
that SEGD is not responsible for the loss or damage of entry materials and that 
all entries become the property of SEGD and will not be returned to me; I agree 
to provide additional information and images of my work if selected as a winner.

SIGNATURE                   DATE

Cover image: One Day Poem Pavilion. 
Design and photo: Jiyeon Song

Sponsored by 



PROJECT ENTRY FORM
(one per project; attach extra pages if necessary)

CONTACT INFORMATION

NAME 

FIRM

ADDRESS 

CITY                         

STATE/PROV       

ZIP/POSTAL CODE           

COUNTRY 

PHONE                 

      

FAX       

EMAIL 

PROJECT INFORMATION

PERSON OR FIRM TO BE LISTED AS WINNER

PROJECT NAME

PROJECT LOCATION

DESIGN FIRM

PRINCIPAL IN CHARGE 

DESIGN TEAM 

CLIENT

INSTALLATION DATE

FABRICATION & INSTALLATION BUDGET

FABRICATORS 

CONSULTANTS (ARCHITECTURE, LIGHTING, ETC.)

PHOTOGRAPHER

■ Doing a lot with a little? check here 

SEGD is the global community for people who work 
at the intersection of communication design and the built environment.

2009 DESIGN AWARDS PROGRAM
    Winners receive color coverage in segdDESIGN magazine, and on the SEGD website.

WHO SHOULD ENTER?
 - environmental graphic designers    
  - industrial designers
 - graphic artists           
 - architects
 - landscape architects     
  - exhibit designers
 - interior designers      
 - fabricators
 - clients            
 - students

WHAT IS ELIGIBLE?
 - Projects entered must have been completed between 1.1.06 and 12.31.08.
 - This program is open to both members and non-members of SEGD.
 - Projects entered must demonstrate the use of graphic design elements 

(including but not limited to typography, symbols, pictograms, 
diagrams, color-coding, etc.) in the design solution and must focus on 
the communication of information, identity, or image in the designed 
environment.

 - Projects entered in previous years may be entered again if they did not win 
an award; contact SEGD for information on resubmitting a project.

 - There is no limit on the number of projects that can be entered by an 
individual or fi rm.

 - Jurors and their fi rms are not eligible to enter.
 - Student work is defi ned as work done in 2007 or 2008 by full-time students 

enrolled in a recognized design program.

DOING A LOT WITH A LITTLE?
Special recognition may be given to projects developed under low budgets. 
Check the box on the Project Entry Form if applying for this recognition and use 
the Project Description to clearly explain the fi nancial constraints of the project. 

HOW ARE ENTRIES JUDGED? 
Winners will be determined based on the overall quality of the entries 
submitted. Individual jurors may award a Jury Award to a project they believe 
deserves special recognition.

WHAT IF YOU WIN? 
 - Winning projects will be featured in segdDESIGN magazine, the color 

publication of SEGD, and on www.segd.org. 
 - Winners must attend the awards ceremony at the 2009 SEGD Annual 

Conference + Expo, May 27-30 in San Diego.

HOW DO YOU ENTER?

For each project, submit the following materials, all in one package:

1 Signed project entry form 

2 Project description: 500 words or less, containing no reference to 
designer or design fi rm by name. Describe the project in terms of:

 - environmental graphic design aspects
 - design challenge
 - design intent
 - scope of work
 - budget and schedule 
 - accessibility issues
 - why the project is unique
 - clear intent to communicate
 - informational graphic elements
 - innovation in design and materials
 - needs of the client and user 
 - constraints and opportunities
 - green design considerations
 
3 Visual materials

 Installed projects:
 - Up to eight digital images on CD or DVD (8-1/2" x 11" or larger, 300   

 dpi, RGB, save as high-quality jpg); a combination of micro and macro  
 views is encouraged

 - Corresponding color prints or copies of the images, no larger than 
  8 1/2" x 11"
 - Up to 25 words describing each image
 - Video (provided on CD or DVD), up to three minutes in length (optional)

 Unbuilt projects, research materials, and master plans: 
 - Documents, sketches, presentation materials, and other relevant   

 materials
 - Video (provided on CD or DVD), up to three minutes in length (optional)

4 Payment
 Entries must be received at SEGD no later than 5:00 p.m. EST, on 
 January 30, 2009. Late entries must be received no later than 5:00 p.m
 EST, on February 13, 2009 and will incur a late fee of $40 per project. 
 No entries will be accepted after February 13, 2009.

SEND COMPLETE ENTRIES TO:
SEGD 2009 Design Awards Program   
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Washington, DC 20005
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CHECK THE CATEGORY THAT BEST DESCRIBES YOUR ENTRY
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■ donor recognition

■ research/planning/master plans

■ concept/unbuilt
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associate* $190 $210 $230
student $50 $70 $90

*graduate within last three years

ENTRY FEE

LATE FEE ($40 PER PROJECT)
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TOTAL

PAYMENT

■  Check to SEGD, payable in U.S. funds

■  Visa    ■ Mastercard   ■ American Express

NAME OF CARDHOLDER

CARD NUMBER

EXPIRATION DATE                    SECURITY CODE

SIGNATURE

By signing this form,  I acknowledge that the information on the project entry 
form is true and correct; I agree to abide by the decision of the jury; I give 
SEGD the right to use and reproduce visual materials for educational purposes, 
promotion of the SEGD Design Awards, SEGD, and the profession; I understand 
that SEGD is not responsible for the loss or damage of entry materials and that 
all entries become the property of SEGD and will not be returned to me; I agree 
to provide additional information and images of my work if selected as a winner.

SIGNATURE                   DATE
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SEGD is the global community for people who work 
at the intersection of communication design and the built environment.

2009 DESIGN AWARDS PROGRAM
    Winners receive color coverage in segdDESIGN magazine, and on the SEGD website.

WHO SHOULD ENTER?
 - environmental graphic designers    
  - industrial designers
 - graphic artists           
 - architects
 - landscape architects     
  - exhibit designers
 - interior designers      
 - fabricators
 - clients            
 - students

WHAT IS ELIGIBLE?
 - Projects entered must have been completed between 1.1.06 and 12.31.08.
 - This program is open to both members and non-members of SEGD.
 - Projects entered must demonstrate the use of graphic design elements 

(including but not limited to typography, symbols, pictograms, 
diagrams, color-coding, etc.) in the design solution and must focus on 
the communication of information, identity, or image in the designed 
environment.

 - Projects entered in previous years may be entered again if they did not win 
an award; contact SEGD for information on resubmitting a project.

 - There is no limit on the number of projects that can be entered by an 
individual or fi rm.

 - Jurors and their fi rms are not eligible to enter.
 - Student work is defi ned as work done in 2007 or 2008 by full-time students 

enrolled in a recognized design program.

DOING A LOT WITH A LITTLE?
Special recognition may be given to projects developed under low budgets. 
Check the box on the Project Entry Form if applying for this recognition and use 
the Project Description to clearly explain the fi nancial constraints of the project. 

HOW ARE ENTRIES JUDGED? 
Winners will be determined based on the overall quality of the entries 
submitted. Individual jurors may award a Jury Award to a project they believe 
deserves special recognition.

WHAT IF YOU WIN? 
 - Winning projects will be featured in segdDESIGN magazine, the color 

publication of SEGD, and on www.segd.org. 
 - Winners must attend the awards ceremony at the 2009 SEGD Annual 

Conference + Expo, May 27-30 in San Diego.

HOW DO YOU ENTER?

For each project, submit the following materials, all in one package:

1 Signed project entry form 

2 Project description: 500 words or less, containing no reference to 
designer or design fi rm by name. Describe the project in terms of:

 - environmental graphic design aspects
 - design challenge
 - design intent
 - scope of work
 - budget and schedule 
 - accessibility issues
 - why the project is unique
 - clear intent to communicate
 - informational graphic elements
 - innovation in design and materials
 - needs of the client and user 
 - constraints and opportunities
 - green design considerations
 
3 Visual materials

 Installed projects:
 - Up to eight digital images on CD or DVD (8-1/2" x 11" or larger, 300   

 dpi, RGB, save as high-quality jpg); a combination of micro and macro  
 views is encouraged

 - Corresponding color prints or copies of the images, no larger than 
  8 1/2" x 11"
 - Up to 25 words describing each image
 - Video (provided on CD or DVD), up to three minutes in length (optional)

 Unbuilt projects, research materials, and master plans: 
 - Documents, sketches, presentation materials, and other relevant   

 materials
 - Video (provided on CD or DVD), up to three minutes in length (optional)

4 Payment
 Entries must be received at SEGD no later than 5:00 p.m. EST, on 
 January 30, 2009. Late entries must be received no later than 5:00 p.m
 EST, on February 13, 2009 and will incur a late fee of $40 per project. 
 No entries will be accepted after February 13, 2009.

SEND COMPLETE ENTRIES TO:
SEGD 2009 Design Awards Program   
1000 Vermont Avenue, NW
Suite 400
Washington, DC 20005
202.638.5555

CHECK THE CATEGORY THAT BEST DESCRIBES YOUR ENTRY

■ signage/wayfi nding

■ placemaking

■ exhibits/interpretive projects

■ donor recognition

■ research/planning/master plans

■ concept/unbuilt
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■ miscellaneous

ENTRY FEE

QUANTITY MEMBER  NON-MEMBER

1-3 projects $110 per project $220 per project 
4+ projects $90 per project $180 per project
student rate $30 per project $45 per project

JOIN SEGD NOW AND SAVE!

TYPE  USA CAN INT’L

professional $305 $315 $340
associate* $190 $210 $230
student $50 $70 $90

*graduate within last three years

ENTRY FEE

LATE FEE ($40 PER PROJECT)
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TOTAL

PAYMENT

■  Check to SEGD, payable in U.S. funds

■  Visa    ■ Mastercard   ■ American Express

NAME OF CARDHOLDER
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EXPIRATION DATE                    SECURITY CODE

SIGNATURE

By signing this form,  I acknowledge that the information on the project entry 
form is true and correct; I agree to abide by the decision of the jury; I give 
SEGD the right to use and reproduce visual materials for educational purposes, 
promotion of the SEGD Design Awards, SEGD, and the profession; I understand 
that SEGD is not responsible for the loss or damage of entry materials and that 
all entries become the property of SEGD and will not be returned to me; I agree 
to provide additional information and images of my work if selected as a winner.

SIGNATURE                   DATE
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2009 DESIGN AWARDS PROGRAM
    Winners receive color coverage in segdDESIGN magazine, and on the SEGD website.

WHO SHOULD ENTER?
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individual or fi rm.

 - Jurors and their fi rms are not eligible to enter.
 - Student work is defi ned as work done in 2007 or 2008 by full-time students 

enrolled in a recognized design program.

DOING A LOT WITH A LITTLE?
Special recognition may be given to projects developed under low budgets. 
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HOW ARE ENTRIES JUDGED? 
Winners will be determined based on the overall quality of the entries 
submitted. Individual jurors may award a Jury Award to a project they believe 
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WHAT IF YOU WIN? 
 - Winning projects will be featured in segdDESIGN magazine, the color 
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 - Winners must attend the awards ceremony at the 2009 SEGD Annual 

Conference + Expo, May 27-30 in San Diego.
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For each project, submit the following materials, all in one package:
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2 Project description: 500 words or less, containing no reference to 
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 - design intent
 - scope of work
 - budget and schedule 
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 - clear intent to communicate
 - informational graphic elements
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3 Visual materials
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 - Up to eight digital images on CD or DVD (8-1/2" x 11" or larger, 300   

 dpi, RGB, save as high-quality jpg); a combination of micro and macro  
 views is encouraged

 - Corresponding color prints or copies of the images, no larger than 
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 - Up to 25 words describing each image
 - Video (provided on CD or DVD), up to three minutes in length (optional)

 Unbuilt projects, research materials, and master plans: 
 - Documents, sketches, presentation materials, and other relevant   

 materials
 - Video (provided on CD or DVD), up to three minutes in length (optional)
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 EST, on February 13, 2009 and will incur a late fee of $40 per project. 
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QUESTIONS?
Contact Jennette Keiser at 202.638.5555 or 
jennette@segd.org. Visit www.segd.org to view 
previous winners and learn more about SEGD, 
membership, and the Design Awards.

JOIN SEGD NOW...AND SAVE!
Join when you submit your entries and pay lower 
entry fees! Simply include the membership fee with 
your payment. For more details on membership or 
benefi ts, call 202.638.5555 or visit www.segd.org, 
where you can become a member online.

JANUARY 30, 2009
DEADLINE FOR ENTRIES

FEBRUARY 13, 2009
DEADLINE FOR LATE ENTRIES

Sponsored by Alpolic Materials
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91SEGD INVITES YOU TO SUBMIT YOUR BEST WORK!

Dynamic Environments
- media façades
- interactive architecture
- media-based exhibitions
- digital billboards
- electronic public art

Offi ce/Workplace
- offi ce buildings 
- business parks 
- mixed-use centers 
- industrial & manufacturing buildings 
- convention & conference centers 

Leisure/Entertainment 
- walking & biking trails
- recreation centers
- theme parks & amusement centers 
- arenas & stadiums  
- theaters, concert halls, & cinemas  
- amphitheaters & performance venues 
- hotels, lodges, & resorts 
- restaurants
- spas & fi tness centers 
- parks & gardens 
- cruise ships
- marinas
- golf courses 

Educational/Institutional
- health care facilities
- libraries
- schools
- college campuses 
- government facilities 

Transportation
- airports
- ports
- inter-city rail
- bus
- subway, commuter, rapid, & light rail 
- highways, parkways, & roadways
- parking facilities

Retail/Commercial
- service businesses
- retail malls 
- storefronts & interiors 
- food courts 
- retail carts 
- showrooms
- outdoor advertising

Residential
 - apartments
 - condominiums
 - residential developments 
 - retirement centers 
 - dormitories

Urban/Cityscape 
 - cities
 - mixed-use complexes
 - downtowns
 - neighborhoods
 - wayfi nding systems 
 - streetscapes

Exhibition Design/Museum 
 - museums
 - zoos
 - interpretive exhibits 

Trade Shows/Events/Temporary
 - expositions
 - pavilions
 - athletic events
 - festivals

Master Plans/Planning/Research
 - conceptual ideas
 - research, evaluation, &   
    recommendation
 - sign, identity, branding   
   standards & programs

Miscellaneous
 - signage
 - architectural graphics
 - placemaking
 - identity programs
 - public art
 - donor recognition programs
 - maps & interpretive diagrams
 - symbol & pictogram systems
 - sign codes 
 - gateways/landmarks

Student Projects

2009 AWARDS JURY
CHAIR

PETER DIXON/PROPHET   Peter Dixon is senior partner and creative director of 
Prophet, bringing clients a unique blend of perspectives as architect and brand 
specialist. His award-winning programs span building design, retail concepts, and 
merchandising systems; clients include BMW, Citibank, Chrysler, IBM, Microsoft, 
Sprint, and Samsung. Previously, he helped lead the consulting team on Wal-Mart’s 
new brand strategy, was instrumental in designing Nissan Motors’ new dealership 
concept, and directed a revitalized restaurant concept for McDonald’s. A member 
of the AIA, Peter holds a B.S. in Mechanical Engineering from Louisiana State 
University and a Master’s of Architecture degree from the University of Texas.

JURORS

LARS UWE BLEHER/ATELIER MARKGRAPH   Lars Uwe Bleher, architect, 
scenographer, and exhibition designer, is a managing director of the Frankfurt-
based Atelier Markgraph. He has designed and realized numerous award-winning 
national and international projects including Mercedes-Benz brand galleries in 
Paris and London; DaimlerChrysler corporate exhibitions in Washington, DC, and 
Tokyo; and a science and technology exhibit for kids at the EXPO 2000 in Hanover, 
Germany. Lars also teaches architectural design and digital design media at the 
University of Oregon. In his research, he focuses on dynamic environments.

STEPHEN BURKS/READYMADE PROJECTS   Stephen Burks and his New York 
studio, Readymade Projects, have been responsible for creative direction on projects 
ranging from retail interiors and events to packaging, consumer products, lighting, 
furniture, and home accessories. He has developed innovative concepts for the 
international brands B&B Italia, Boffi , Calvin Klein, Capellini, Missoni, and Tods and 
continues his commitment to sustainable design in the developing world through 
his association with Aid to Artisans and the Nature Conservancy. Stephen studied 
architecture at the Illinois Institute of Technology and product design at IIT’s Institute 
of Design; he also attended Columbia University’s Graduate School of Architecture.

TIM LOVE/NORTHEASTERN UNIVERSITY SCHOOL OF ARCHITECTURE
Tim Love is a tenured associate professor at the Northeastern University School 
of Architecture, where he teaches housing, urban design, and architectural theory. 
He is also the founding principal of Utile, an architecture and urban design practice 
that focuses on cultural institutions, multi-family housing, and urban design. 
Love serves on the board of the Boston Society of Architects and is a frequent 
contributor to Harvard Design Magazine. He received a B.S. in Architecture from the 
University of Virginia and an M.Arch. from Harvard University. 

LINDA RAKER is senior project manager for Kaiser Permanente’s national facilities 
services department, which is responsible for setting the design standards for their 
facilities across the U.S. As one of fi ve design professionals on KP’s environmental, 
design, and research team, she is charged specifi cally with design innovation. 
She is also the design lead for the fi rm’s brand sign standards program. For 25 
years prior to joining KP, she was one of three principals in RMA, an interior design 
consulting fi rm. Linda holds a B.A. from the University of California, Los Angeles, 
and has completed one year of graduate work in architecture and urban planning at 
the same institution.

STEPHANIE REYER is director of exhibitions at the National Constitution Center in 
Philadelphia. She oversees all aspects of the center’s exhibition program, including 
the conceptualization, development, and evaluation of original changing exhibitions. 
She also maintains the center’s permanent exhibition and identifi es shows for 
inclusion in the museum’s changing exhibition program. Previously, she worked 
at the American Museum of Natural History for nine years. Stephanie received a 
Bachelor’s degree from The Cooper Union for the Advancement of Science and Art 
and completed a graduate studies program at the Basel School of Design in Basel, 
Switzerland.

KATHY WESSELMAN is a principal of wpa, inc., an interdisciplinary design fi rm 
specializing in graphic design and architecture, located in Seattle. In 1994, she 
merged her graphic design fi rm with Anthony Pellecchia Architecture Studio to form 
wpa, inc. She believes that design has the power to inform, educate, evoke, and 
elicit, leading to new understandings of the individual, community, and environment. 
Her work has been published in magazines such as Communication Arts, 
Architecture, and Identity and her environmental graphic design work is featured 
in Signage and Wayfi nding Design, This Way—Signage Design for Public Spaces, 
Designing & Planning Environmental Graphics, and Print Casebooks. 
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